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A look back at the 2025 Q&A sessions

 February: Presentation and summary of the questions and answers

 March: Presentation and summary of the questions and answers

 May: Presentation and summary of the questions and answers

 June: Presentation and summary of the questions and answers
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https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/QA-on-the-increase-in-producers-financial-participation_20_02_2025.pdf?oft_id=12345&oft_k=Preview&oft_lk=aV5i5c&oft_d=638871413383768550
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/FAQ-on-the-increase-in-producers-financial-participation_20_02-2025.pdf?oft_id=12345&oft_k=Preview&oft_lk=czXjzH&oft_d=638871413383825447
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/QA-on-the-increase-in-producers-financial-participationVF-2025-03-27.pdf?oft_id=12345&oft_k=Preview&oft_lk=mcytBq&oft_d=638871415117091995
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/FAQ-on-the-increase-in-producers-financial-participationVF-2025-03-27.pdf?oft_id=12345&oft_k=Preview&oft_lk=vkhU9w&oft_d=638871415117133684
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/QA_strategy_to_ensure_a_level_playing_field_for_producers_2025-05-15.pdf?oft_id=12345&oft_k=Preview&oft_lk=kUwm9A&oft_d=638871417358107726
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/FAQ_strategy_to_ensure_a_level_playing_field_for_producers_2025-05-15.pdf?oft_id=12345&oft_k=Preview&oft_lk=0xIK3G&oft_d=638871417358136605
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/QA_Highlights_2025_Schedule_2025-07-03.pdf
https://www.eeq.ca/assets/Outils-et-ressources/Outils-et-ressources-pour-producteurs/FAQ_Highlights_2025_Schedule_2025-06-26.pdf
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in discussion
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Current status of mitigation measures

 2025 Schedule of Contributions: The option of a long-term interest-free loan with Investissement 
Québec, covering the entire Schedule (over $300M), no longer appears realistic.

 Following a letter sent to the Minister, discussions are ongoing on other possible scenarios.

 ÉEQ currently offers mitigation measures for 2025 and will present new ones based on the 
outcome of discussions with the Ministry.
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Measures to reduce the impact of cost increases:



Invoicing and transitional measures

 In the meantime, no invoice will be issued for the 2025 Schedule of contributions as 
long as:

• ÉEQ has not received sufficient information on the 2024 net municipal costs
• Discussions with the government on a financial support program have not been concluded.

 To limit the impact of costs for producers and contain financial pressure on the system, 
and in consultation with several associations, ÉEQ has submitted a proposal for 
regulatory amendments to postpone any new EPR obligations to 2030 and beyond:

• Review the timeline for the implementation of new service obligations planned through 2030 (e.g., 
Industrial, Commercial and Institutional (IC&I), public spaces, multi-residential buildings, northern 
villages, etc.).

• Rethink and postpone the performance targets scheduled to take effect as of 2027.
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Presentation of the 
citizen campaign
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What is Bin Impact?
• As part of extended producer responsibility, producers are 

now required to inform, raise awareness and educate 
citizens

• Launched in 2024 by Éco Entreprises Québec, Bin Impact
is the new go-to reference for curbside recycling recovery 
in Quebec.

• Bin Impact is there to educate people on the right way to 
sort materials and to raise awareness of the impact of what 
we put in the bin.

• Advertising campaigns
• Website
• Social media
• Educational content
• Field activities
• Partnerships with municipal organizations and toolkit
• Etc.
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One voice, one clear message
• A clear and consistent message: less confusion, more 

understanding
• Greater efficiency: each campaign builds on the previous one 
• Better retention: one tone, one visual, one reflex to adopt

Why is this important for you, producers?
Fewer sorting mistakes = lower processing and transportation costs
Better-sorted materials = higher resale value

Every dollar invested in Bin Impact directly 
contributes to improving the overall 
performance of the curbside recycling 
system
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Awareness campaigns that make an impact!

2024 2025

Raising awareness on the importance of what 
we put in the bin

Helping people understand what goes in the 
bin (containers, packaging, printed paper)

95%
became aware, through the campaign, of the importance of 
what they put in the bin*

Performance measured: Léger online survey conducted immediately after the campaign with over 1,000 respondents - representative of the population -
combined with Omnicom media data to cross-reference perception and actual performance

+ 13%
Increase in understanding of what belongs in the bin (from 
54% before the Spring 2025 campaign to 67% after the campaign)*

91%
identify Bin Impact as 
the voice behind the 
message

Advertisements

 Seen and recognized

 Well-received

 Understood
Performance above Léger advertising 

benchmarks

A strong commitment to return on investment

• Campaigns tested to measure impact

• Real-time adjustments with insights carried 
forward to future campaigns

Most recent campaign (Spring 2025)*

• Reached 9 out of 10 Quebecers aged 18 to 49

• Full viewing/listening rates far exceeding 
expectations

https://www.youtube.com/watch?v=NxjoKSrcxoE


TV

Radio

Outdoor advertising

Digital

PrintSocial Media

Content

On the ground
(logo on blue bin)

Awareness campaign 

Fall 2025

• Timeline: September 8 to November 16, 2025

• Objective: Anchor the new sorting rule—containers, 

packaging and printed matter—in citizens’ minds, 

eliminating confusion from the old rules.

• Approach: A broad-reaching multi-channel campaign 

(TV, digital, radio, out-of-home, print) built to maximize 

both reach (number of people reached) and frequency 

(how often the message is seen or heard).

• Creative strategy: Adapt and reuse last spring’s 

campaign assets, refined through insights to deliver 

maximum impact at optimal cost.

• Target audience: All adult Quebecers, with special 

focus on ages 18–49 (both English and French 

speakers).

• Coverage area: Entire province of Quebec.

• Key performance indicator: Aim to reach 92 % of 

Quebecers aged 18–49, delivering message exposure 

5 to 7 times per week*.

*This frequency aligns with media best practices—

optimizing comprehension, behavior change, and return on 

every dollar invested.

* Source : Omnicom Media Group

Fall 2025: Maximum impact. Optimal return.

https://www.youtube.com/watch?v=NxjoKSrcxoE
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Reminder : Reporting 
materials intended for 
the IC&I (Institutions, 
Commerce and 
Industries) sectors



Context on IC&I material

Discussions are underway with the Government of Quebec regarding a 
potential postponement – to 2030 and beyond – of the new regulatory 
obligations related to EPR.

As a reminder, no reporting is required in 2025 for materials intended for IC&I.

First milestone: Producers will have to report two materials marketed in 
business-to-business (B2B) context for the 2026 Report.

Approach developed in collaboration with the IC&I Technical Committee, 
which include producers. 
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Why report material put on the market in B2B context?

Multiple businesses and shops are already included in municipal curbside recycling services in 
Quebec for several years. These costs have been reimbursed through the Compensation Plan. 
The EPR Regulation stipulates that this service must be maintained. Producers of these B2B 
materials will have to contribute their fair share for financing the system.

This diagram was designed using the resources from Flaticon.com 14

Producer / 
Brand

Retailers and 
shop

Citizens

Curbside 
collection

Material recovery 
facilities

Processor / 
Recycler



What are the costs associated with curbside collection of street-
front businesses?
We estimate that they currently represent around 20% of the total costs of the system.
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Residential sector
Street-front businesses
IC&I sector

80 % 20 %

Total costs of the curbside 
recycling system

Objectives of this first milestone
• Strengthen level playing field between 

producers

• Identify and approach producers 
specific to this sector

• Evaluate the quantities of IC&I material 
already included in municipal curbside 
collection



A first milestone with the 2026 Report

Producers will have to report two material categories put on the market in a business-to-business 
(B2B) context for the 2026 Report.

• Corrugated cardboard and paperboard
• Intended for shops and restaurants
• Placed on the market during Q3-Q4 2025 period (July 1 to December 31, 2025)
• No fees for these materials will be charged for the 2026 Report

A preliminary Reporting Guide will be published in the autumn.
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What are the next steps?
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2025 2027-2028 20302026

Producer 
Reporting

• Preliminary 
Reporting 
Guidelines

• Reporting of corrugated 
cardboard and paperboard 
(first milestone)

• Onboarding new producers

• Fee rate setting

No financial impact

Costs associated with taking charge of these 
materials allocated more fairly to the producers 

concerned, including new producers



National Producer 
Reporting 
Harmonization: 
Producer 
Consultation
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Context

Éco Entreprises Québec collaborated with the main EPR organizations in Canada (Circular Materials, Multi 
Material Stewardship Manitoba, Recycle BC and SK Recycles) to harmonize the list of material categories in the 
fee schedule.

We are proud to announce that we have reached 100% alignment

What does this mean? 

Producers will benefit from harmonized material categories on a national scale for their annual reporting as of 
the 2027 Report, enabling simpler reporting and ability to compare performance for the first time.
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Overview
Current Producer Reporting Categories vary widely, by quantity, definition and category naming. 

With this harmonization, we now have 64 Harmonized Reporting Categories across Canada.

46 categories will be deployed by Éco Entreprises Québec to meet Québec's obligations.
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# of current reporting categories

Material 
categories BC AB SK MB ON QC NB NS # of harmonized 

categories
Printed paper 8 7 8 5 7 6 7 7 5

Paper packaging 9 7 9 7 13 10 7 7 12

Rigid plastic 16 9 16 15 23
14

10 10 25

Flexible plastic 6 3 6 8 5 5 5 8

Metal 8 5 8 8 10 5 5 5 6

Glass 4 2 4 3 8 3 2 2 3

Compostables - - - - 5 - - - 5

TOTAL 51 33 51 46 71 38 36 36 64



Through this exercise, decision were made based on the following guiding principles:

National Producer Reporting Harmonization

We recognize the 
diversity of 

methodologies used by 
different PROs and will 

work to identify 
common ground that 
allows for coherent 

category 
harmonization, while 

taking jurisdictional 
differences into 
consideration.

We will adopt the most 
stringent regulatory 

requirements applicable. 
This ensures our reporting 

will meet or exceed all 
jurisdictional regulations, 
promoting consistency, 

compliance, and the 
highest standards of 

accountability.

We will refrain from 
introducing categories that 

are unrealistic or unnecessary 
for the purpose of allocating 
fees or meeting regulatory 

obligations ensuring our 
processes remain efficient, 
practical and focused on 

achieving the core objectives of 
EPR and fair and equitable fee 

allocation.

To ensure impact to 
producers is 

minimized, we will 
make our best efforts 

to consolidate and 
implement Producer 

Supply Category 
changes in the 
same reporting 

year.
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Considerations for Harmonization
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Consolidate material categories 
where cost differences and 
recovery rate variations are 

minimal.

Improve the accuracy and 
fairness of fee structures by 

identifying and emphasizing 
key cost drivers.

Balance standardized national reporting with 
province-specific compliance requirements.

Prioritize harmonization of 
material categories where 
recycling system impacts 

vary significantly.

Accentuate the eco-modulation of producer’s 
financial contribution, based on guidelines such 

as ÉEQ’s Packaging Recyclability Guidelines and 
the Golden Design Rules (GDRs).



Harmonization Classification

Classification Description Rationale

- No change to current category. Material category already harmonized nationally and 
requiring no change.

Aggregated Category Current categories have been combined.
Materials or material characteristics have similar recycling 
cost impact and commodity revenue negating the need for 
separate categories. 

Disaggregated Category Current categories have been divided into 
one (1) or more categories.

Materials or material characteristics in the current category 
either behave differently, have different recycling cost 
impacts, are difficult to recycle or have different commodity 
values, therefore requiring separate categories to properly 
assign cost or revenue.

Updated Category Name Current category has been renamed. 

The current category name isn’t clear, didn’t accurately 
describe the materials in the category or had an outdated 
reference and has been changed to a more relevant 
category name.

New Category Category does not exist in the current list. An additional category is required due to category 
disaggregation or a jurisdictional regulatory requirement.
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Printed paper

Current Categories (ÉEQ) New Categories (harmonized) Classification

Newspaper Newspaper -

Newsprint inserts and circulars Newsprint (inserts and circulars) -

Magazines

Magazines, Catalogues and Directories Aggregated CategoryCatalogues and publications

Telephone books

Paper for general use Paper for General Use and Other Printed 
Paper Aggregated Category

Other printed matter

Books New Category
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Containers and Packaging – Paper Packaging

Current Categories (ÉEQ) New Categories (harmonized) Classification

Corrugated cardboard Corrugated Cardboard -

Kraft paper shopping bags
Kraft Paper Aggregated and Updated Category Name

Kraft paper packaging

Boxboard and other paper packaging Paperboard and Moulded Fiber Updated Category Name

Gable-top containers Gable Top Containers -

Aseptic containers Aseptic Containers -

Paper laminants

Polycoated/ Laminated Paper Packaging Disaggregated Category

Polycoated/ Laminated Paperboard 
Packaging Disaggregated Category

Other Paper and Paperboard Packaging Disaggregated Category

Alternative fibers Alternative Fibers -

Cork and wood Cork and Wood -

Reusable bags in natual fibers Natural Textiles -
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Containers and Packaging – Rigid Plastics – PET and HDPE
Current Categories (ÉEQ) New Categories (harmonized) Classification

PET bottles Clear/Transparent Blue or Green PET Bottles, 
Jars and Jugs Updated Category Name

Colour/Opaque PET Bottles, Jars and Jugs Disaggregated Category
(previously under «Other plastics»)

PET containers Clear/Transparent Blue or Green PET 
Thermoform Containers Updated Category Name

Colour/Opaque PET Thermoform Containers Disaggregated Category
(previously under «Other plastics»)

Other PET Packaging Disaggregated Category
(previously under «Other plastics»)

HDPE bottles, any formats and HDPE 
containers 

Natural HDPE Bottles, Jars and Jugs Disaggregated Category

Coloured/Opaque HDPE Bottles, Jars
and Jugs Disaggregated Category

Other HDPE Packaging Disaggregated Category

Large Format HDPE Packaging Disaggregated Category
(previously under «Other plastics»)

26



Containers and Packaging – Rigid Plastics – PP, PS, PLA, PVC and 
Other plastics
Current Categories (ÉEQ) New Categories (harmonized) Classification

Polypropylene (PP)
Polypropylene (PP) Packaging Updated Category Name

Other Polypropylene (PP) Packaging Disaggregated Category
(previously under «Polypropylene»)

Expanded polystyrene – food packaging Extruded/ Expanded Polystyrene (PS)
- Food Packaging Updated Category Name

Expanded polystyrene – cushionning 
packaging Expanded Polystyrene (PS) - Other Updated Category Name

Non-expanded polystyrene Rigid Polystyrene (PS) Packaging Updated Category Name

Polylactic acid (PLA) and other degradable 
plastics

Polylactic Acid (PLA) or Other Degradable 
Packaging -

Polyvinyl chloride (PVC) PVC/ PVDC Packaging Updated Category Name

Other plastics, polymers and polyurethane Other Rigid Plastic Packaging Updated Category Name
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Containers and Packaging – Flexible Plastics

Current Categories (ÉEQ) New Categories (harmonized) Classification

Plastic HDPE and LDPE plastic films LDPE/HDPE Transparent Flexible Packaging Updated Category Name

HDPE, LDPE plastic shopping bags LDPE/HDPE Opaque Flexible Packaging Updated Category Name

Plastic laminants Multi-Material and Other Flexible Packaging Updated Category Name

Polypropylene (PP) Flexible Packaging Disaggregated Category
(previously under «Polypropylene»)

PVC/ PVDC Flexible Packaging Disaggregated Category
(previously under «PVC»)

Polylactic Acid (PLA) and Other Degradable 
Flexible Packaging

Disaggregated Category
(previously under «PLA»)

Reusable bags in synthetic fibers Synthetic Textiles Updated Category Name
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Containers and Packaging – Metal and Glass

Current Categories (ÉEQ) New Categories (harmonized) Classification

Other aluminum packaging
Aluminium Containers and Packaging Aggregated Category

Food and beverages aluminum containers

Aluminum aerosols containers Aluminum Aerosol Containers Updated Category Name

Other steel containers Steel Containers and Packaging Updated Category Name

Steel aerosols containers Steel Aerosol Containers –

Clear glass
Glass Packaging Aggregated Category

Coloured glass

Ceramic and porcelain Ceramic and Porcelain –
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Producers are invited to provide feedback to ecoconception@eeq.ca.

Next Steps

30

1

Producer 
Consultation

Producers are invited to 
comment on the 

preliminary harmonized list 
of materials.

2 3 4

Until 
August 29, 2025 October 28, 2025 Q4 2025 – Q1 2027 April 2027

Final Category 
Announcement
The final list will be 
revealed during the 

Producer Consultation 
session of the 2026 

Report. 

Implementation

The fee structure and 
eco-modulation approach 

will be updated, and 
guides/tools will be 
produced to support 

producers.

Updated Producer 
Reporting

Producers to begin 
reporting on Harmonized 

Producer Reporting 
Categories for the 2027 

Report.



Ideas for Future Improvement
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Segregation of single and 
double-sided paperboard 

packaging in the 
Polycoated/Laminated 
Paperboard category.

Further categorization of 
single and mono-material 
multi-layer in the Flexible 

Plastics category.

Disaggregation of oxo-
degradable materials from 

the Degradable material 
categories.

Introduction of size
categories for Rigid 

Plastics - PET, HDPE, PP, 
and PS.

Disaggregation of PET 
Film in Flexible Plastics.

Categorization of 
packaging or materials 

containing PFAS.
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Reminders 
to highlight



REMINDER: Billing distinction between EPR (PFP) and the Compensation Plan (Schedule of Contributions)
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Regulatory Framework 
Number 

of 
invoices

Proportion Invoice Issuance Deadline

EPR = PFP

2025 Producer Financial 
Participation (PFP) 4 100% payable in 2025

(equal quarterly installments)
Invoices sent

In Decembre 2024

quarterly:
1st payment on Jan 31, 2025
(with interest deferred until March 31
2nd payment on April 30, 2025 
3rd payment on July 31, 2025
4th payment on Oct 31, 2025

Compensation  Plan = SoC

2025 Schedule of Contributions -SoC
(2024 marketed quantities)

No invoice for the Schedule of Contributions will be sent as long as :

- ÉEQ will not have received sufficient information on the 2024 net municipal costs
- Discussions with the government on a financial support program will not have been concluded.

 Key point: A temporary overlap of the two systems



Key dates : Fees, Invoices & Next steps  

EPR Fees
 October 28, 2025 – Presentation of 2026 PFP Fee Schedule

 October 28, 2025 – Briefing Producer CFOs/Finance Management on 2026-2027 Forecast

 October 31, 2025 – Deadline for payment of 4th quarterly 2025 PFP invoice (4 of 4) 

 End of November 2025 – Quarterly 2026 PFP Invoices issued

2025 Schedule of Contributions (former Compensation Plan for 2024 net municipal costs) 

 October 28, 2025 – Following EEQ October Board meeting, update provided on 2025 SoC 
payment terms and whether an invoice will be paid in Q4 2025
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Other reminders

 The list of members, already available in our Annual 
Report and our reporting portal, is now also accessible 
on our website.

• Note : the absence of a company from this list does not 
necessarily mean that it is not subject to the regulation, 
nor that its brands are not covered by another member

• https://www.eeq.ca/en/our-members

 Reminder: You can still submit your Ecodesign
Incentive Bonus application.

• Deadline: September 25, 2025.
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Appendices Compensation Plan vs EPR: New and great 
responsibilities (presented on February 18 and 20, 2025)

EPR in force since January 1, 2025: achievements to 
date (presented on February 18 and 20, 2025)

36

Harmonized categories: examples
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Before, under the Compensation Plan for 20 years

A linear system operating in silos ...

→ No data or control over the inputs of reported costs 

→ No accountability or traceability on system performance

→ Retroactive financing
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Before, under the Compensation Plan for 20 years

No contractual relations with key value chain players...

→ No transparency about system performance, no data required by contract 

→ No predictability for costs at the different stages



Main changes for producers:

→ ÉEQ has become the curbside recycling PRO 
on your behalf 

→ Financing by producers in advance to pay 
suppliers in real time

→ Suppliers under contract for many years:   
more financial predictability

→ Accountability for all operational service 
providers under contracts: transparency and 
access to data

→ ÉEQ is now the owner of the sorted materials 
and is responsible for selling them
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Now, under EPR
(presented on February 18 and 20, 2025)



Services and regions included
2005 – 2024

Compensation 
Plan

Since 2025
EPR

Single-family, multi-unit housing ≤ 9

All multi-unit housing > 9

Serving remote territories and the Far North

Citizen information, awareness and education campaigns

Purchase and distribution of recycling bins to citizens

Management of containers for multi-unit housing

Service to all businesses and institutions similar to residential 
curbside recycling service / with street frontage *

Compensation Plan vs EPR: new and great responsibilities 
(presented on February 18 and 20, 2025)

* Some Commercial and Institutional locations were already included in the Compensation Plan
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EPR in force since January 1, 2025: 
Achievements to date (presented on February 18 and 20, 2025)

→ Direct management by ÉEQ of sorting facilities with contracts of 3 to 10 years
 Data platform in operation with sorting facilities

→ New sorting facility in Montreal East in operation since January 2
 Built in 15 months and on budget
 The largest and most automated in Quebec 

→ Commercialization (selling) and recovery of sorted materials

→ Harmonized list of accepted materials in force throughout Quebec

→ Management of collection and transportation operations by municipalities



Printed paper

New Categories (harmonized) Examples

Newspaper Newspaper publications with or without a glossy cover published for quick consumption, like daily 
newspaper, community papers, and commuter tabloids.

Newsprint (inserts and circulars) Newsprint inserts, flyers, brochures, promotional information and circulars.

Magazines, Catalogues and Directories Bound paper, whether the paper is coated, glossy/ non-glossy, like calendars, magazines, 
seasonal catalogues, telephone directories, etc.

Paper for General Use and Other Printed 
Paper

Loose paper, whether the paper is coated, glossy/ non-glossy, like greeting cards, receipts, 
envelopes, office paper, stationery paper, etc.

Books Bound soft and hard cover paper books with a lifespan of less than 5 years like wine/car guides, 
schoolbooks, etc.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 42



Containers and Packaging – Paper Packaging (1/2)

New Categories (harmonized) Examples

Corrugated Cardboard All corrugated cardboard containers and packaging like shipping boxes, cat litter boxes, bulk 
snack boxes, etc. 

Kraft Paper Non-laminated Kraft paper or packaging used as carry-out bags, flour bags, sugar bags, potato 
bags, prescription bags, etc.

Paperboard and Moulded Fiber Single-layered non-laminated paperboard or fibreboard like cereal boxes, pasta, frozen pizza, 
cosmetics, including moulded pulp packaging like egg cartons etc. 

Gable Top Containers Cartons used for non-beverage products like sugar, molasses, rice, egg whites, laundry and 
cleaning products.

Aseptic Containers Cartons used for non-beverage products like soups, sauces, purees, vegetables and legumes, 
broth, etc.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 43



Containers and Packaging – Paper Packaging (2/2)

New Categories (harmonized) Examples

Polycoated/ Laminated Paper Packaging Laminated or polycoated paper packaging used as pet food bags, paper wrappers, laminated 
paper bags, etc. 

Polycoated/ Laminated Paperboard 
Packaging

Laminated or polycoated rigid paperboard packaging used as ice cream containers, hot and cold 
drink cups, frozen foods, etc. 
Includes plastic coated moulded paper like take-out food containers, etc.

Other Paper and Paperboard Packaging All paper and paperboard packaging excluded from the other categories, like spiral wound, 
composite containers, wax-lined boxes,  etc.

Alternative Fibers
Packaging made from annual plants (e.g. bamboo, bagasse, wheat straw, hemp, eucalyptus, etc.) 
in substitution of fibers made of wood, like plates, trays, bowls and lids, cups, hinged packaging 
and other food recipients.

Cork and Wood Packaging or packaging-like products made entirely or predominantly from cork or wood like 
bottle corks, wooden cases and boxes, wooden display trays, etc.

Natural Textiles Packaging or packaging-like products made from natural textile fibers, such as cotton, jute, hemp, 
flax, or wool.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 44



Containers and Packaging – Rigid Plastics – PET
New Categories (harmonized) Examples

Clear/Transparent Blue or Green PET 
Bottles, Jars and Jugs

PET bottles, jars, and jugs, which are unpigmented, translucent, used for non-beverage products 
like peanut butter, shampoo, salad dressing, etc.

Colour/Opaque PET Bottles, Jars and 
Jugs 

PET bottles, jars and jugs, with added pigments to colour-distinct or block transparency, used for 
non-beverage products like detergent, condiments, shampoo, nutritional supplements, etc.

Clear/Transparent Blue or Green PET 
Thermoform Containers

PET thermoforms that are unpigmented, translucent used as clamshells or trays, blister packs, 
take-out containers like cups, etc.

Colour/Opaque PET Thermoform 
Containers

PET thermoforms with added pigments to colour-distinct or block transparency, used as 
clamshells or trays, blister packs, take-out containers like cups, etc.

Other PET Packaging PET packaging excluded from the other PET categories, including multi-material PET packaging 
like PET with metal bottom or lid, black, PET-glycol (PETg) containers, etc.

45
Examples are provided as guidance for consultation and are not 
intended to be comprehensive.



Containers and Packaging – Rigid Plastics – HDPE and PP
New Categories (harmonized) Examples

Natural HDPE Bottles, Jars and Jugs Unpigmented, translucent, and typically milky or cloudy HDPE bottles, jars and jugs used for non-
beverage products like laundry detergent, vinegar, cleaning supplies, etc.

Coloured/Opaque HDPE Bottles, Jars
and Jugs

HDPE bottles, jars, and jugs, with added pigments to colour-distinct or block transparency used 
for laundry detergent, shampoo, nutritional supplements, cleaning supplies, etc. 

Other HDPE Packaging HDPE packaging excluded from the other HDPE packaging categories, like multi-material rigid 
HDPE, expanded HDPE packaging (EPE), HDPE tubes, etc.

Large Format HDPE Packaging HDPE Packaging used for bulk laundry detergent, pails, drums, tubs, etc.

Polypropylene (PP) Packaging Transparent, opaque or coloured PP packaging used for margarine, cream cheese, yogurt and 
ice cream containers, etc.

Other Polypropylene (PP) Packaging PP packaging excluded from other PP packaging categories including multi-material rigid PP 
packaging, mineral-filled rigid PP packaging,, expanded PP (EPP) packaging, etc.
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Containers and Packaging – Rigid Plastics – PS, PLA, PVC and 
Other plastics
New Categories (harmonized) Examples

Extruded/ Expanded Polystyrene (PS)
- Food Packaging

Extruded/ expanded Polystyrene (XPS/EPS) packaging like trays, take-out clamshells, cups, 
plates, bowls, etc.

Expanded Polystyrene (PS) - Other EPS packaging used in protective packaging applications like protecting foam cushioning, foam 
shells, packing peanuts, etc.

Rigid Polystyrene (PS) Packaging Opaque and transparent polystyrene used for non-beverage products like yogurt, single-serve 
butter, coffee pods, cosmetics, etc.

Polylactic Acid (PLA) or Other Degradable 
Packaging

Clear and opaque degradable packaging made of PLA, PHA, PHB, or other degradable materials 
including non-certified compostable plastics and bioplastics, used for non-beverage products like 
clamshells, egg containers, take-out food containers, etc. 

PVC/ PVDC Packaging Transparent, opaque or coloured PVC/PVDC packaging used in blister packs, PVC trays, bottles, 
etc.

Other Rigid Plastic Packaging
All rigid plastic packaging excluded from the other rigid plastic packaging categories including 
polycarbonate, acrylic, ABS, or polyurethane packaging, aerosol cans, and other plastics with a 
resin code #7.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 47



Containers and Packaging – Flexible Plastics

New Categories (harmonized) Examples

LDPE/HDPE Transparent Flexible 
Packaging

Transparent plastic flexible packaging made from LDPE, HDPE, or their combinations including 
carry-out bags, retail bags, produce bags, bread bags, food packaging wrap, shrink film, etc.

LDPE/HDPE Opaque Flexible Packaging Opaque plastic flexible packaging made from LDPE, HDPE, or their combinations including carry 
out bags, retail bags, frozen food bags, etc.

Multi-Material and Other Flexible 
Packaging

Flexible Packaging comprised of multiple plastic resin types like PET, PP, ethyl vinyl acetate 
(EVA) and metalized foils, wax, used for non-beverage products like snack bags, stand up 
pouches, confectionary bags/pouches, baby food pouches, coffee bags, frozen food bags, etc.

Polypropylene (PP) Flexible Packaging Clear and opaque polypropylene flexible packaging used as food and confectionary packaging, 
clothing packaging, food wrappers, etc.

PVC/ PVDC Flexible Packaging Clear and opaque PVC/PVDC flexible packaging including meat and dairy wrap or films, shrink 
wrap, cling film, vacuum seal bags, etc.

Polylactic Acid (PLA) and Other 
Degradable Flexible Packaging

Clear and opaque degradable packaging made of PLA, PHA, PHB, or other degradable materials 
including non-certified compostable plastics and bioplastics, used as carry-out bags, cling wrap, 
freezer bags, food and confectionary packaging, etc. 

Synthetic Textiles Synthetic polymer fibers used in packaging, gift and shopping bags, protective wrapping, and 
reusable containers.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 48



Containers and Packaging – Metal and Glass

New Categories (harmonized) Examples

Aluminium Containers and Packaging Aluminum Containers and packaging used as food cans, trays, aluminum foil, etc.

Aluminum Aerosol Containers Aluminum aerosol containers used for products like air freshener, deodorant, cooking sprays, 
hairspray, dry shampoo, sunscreen, cleaning products, etc.

Steel Containers and Packaging Steel containers and packaging used as food cans, coffee canisters, infant formula, etc.

Steel Aerosol Containers Steel aerosol containers used as air freshener, deodorant, hairspray, shaving cream, dry 
shampoo, sunscreen, cleaning products, cooking sprays, etc.

Glass Packaging Clear and coloured glass containers used for non-beverage products like pickles, salsa, ketchup, 
spices, oil, vinegar, cosmetics, etc.

Ceramic and Porcelain Ceramic and porcelain containers and packaging like mustard, syrups, perfumes, oil, etc.

Examples are provided as guidance for consultation and are not 
intended to be comprehensive. 49
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