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This guide contains seven sections

Disclaimers
[
§ BaCkg round This practical guide is intended for information purposes only. It is a
eeco0 reference tool based on the current state of knowledge and practices
in terms of ecodesign, recyclability, and environmental communication.
o®% C " . . This document has no regulatory value. It does not constitute legal
¢ o PaCkag|ng commun |Cat|0n - advice, and it does not in any way replace the Competition Bureau of
° Canada (CB) guidelines, the requirements of ISO 14021 or any other
s know the regulatory framework applicable regulations.
While this guide is not prescriptive, claims that do not comply with
°*% the principles outlined in this guide could result in penalties if they
° ..3 . . . . contravene applicable laws. It is the responsibility of businesses to
% Commun|Cat|ng effeCtlve|y IN th free StepS stay informed of any other federal, provincial or municipal legislation
%ot that may impact their packaging-related communications.

Eco Entreprises Québec shall be held harmless from any liability
incurred, either directly or indirectly, from the use or interpretation of
this guide, as well as from any communications or claims made by

Communicating: What and Where? companies on containers, packaging and printed paper following its

reading. In particular,

- Eco Entreprises Québec shall not be held liable for the use of

cooe pictograms or recyclability claims made by companies on their

:... . . L. containers, packaging, and printed paper;

. L]
o :o Sym bOIS Bewa re Of Slml|arItIeS - This guide may not be used for certification or marketing purposes to
%o assert that the communication complies with the recommendations

of Eco Entreprises Québec;

S0 —-> Companies are encouraged to obtain an opinion from a competent

® o0 : . C authority or a qualified professional, or to independently verify any
:.' ‘: BeSt praCtlceS tO fO”OW and p'tfa”S tO aVO|d environmental information or claims that are or would be applicable
% e® to them, before public release;

- Eco Entreprises Québec shall be held harmless from any error,
ecces omission or legislative or regulatory change that occurs after the

® References publication of this guide.
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Background

In a context where consumers are more aware of the environmental
footprint of their purchases and where the rules governing claims
are evolving, communication is becoming a powerful tool. It

allows you to highlight your ecodesign efforts and build a credible
differentiation strategy, while avoiding the pitfalls of greenwashing.’

Communicating on your packaging is much more than choosing
the right words. It means affirming your commitments. Your
messages reflect your actions, progress, and desire to improve.
There is no such thing as perfect packaging. Ecodesign is based
on compromises to be contextualized, and communication is the
way to explain them transparently.

Communicating well on your packaging is
no longer a choice. It is a strategic lever and
a key differentiating factor.

' Greenwashing refers to any environmental claims that are deceptive because they are false, misleading or not adequately and properly
tested or substantiated as required and which are intended to make it appear that a company, product or service is greener than it actually is.
(Competition Bureau Canada, 2025a)
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Why this guide?

Eco Entreprises Québec published a first version of its
guide in 2021 to help businesses better communicate
their ecodesign efforts.

Today, in a context where extended producer
responsibility is evolving across Canada, and where the
understanding of end of life of packaging — including its
recyclability — is largely based on clear communication,
producers are multiplying their questions about it.

For this purpose, Eco Entreprises Québec has updated
its practical guide to help you and your business
partners to:

- Effectively communicate your packaging’s
ecodesign and recyclability improvements;

- Clarify your environmental messages to
avoid confusion;

- Identify best practices and adapt them
to your context.
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Packaging
communication:
know the regulatory
framework

The regulatory landscape is complex and constantly evolving.
The modernization of curbside recycling in Quebec is leading
to changes in the regulatory framework surrounding what is
accepted in the recycling bin. These changes have a direct
impact on the information to be provided to consumers —
particularly regarding sorting instructions and recyclability
claims — bearing in mind that, since January 1, 2025, all
containers, packaging, and printed paper are accepted in

the recycling bin in Quebec.
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https://www.eeq.ca/en/modernized-curbside-recycling

Packaging communication is also governed
by a range of provincial and federal laws and

regulations’® including:

-> the Consumer Protection Act (Quebec), which
regulates commercial practices, including
environmental claims, in order to protect
consumers from misleading representations;

- the Consumer Packaging and Labelling Act (Canada),
which aims to ensure the accuracy of information
provided on prepackaged products and to prevent
false or misleading representations;

2 There are differences between Canada’s provinces and territories in terms of curbside collection and recycling systems. This variability
may influence what can be communicated on packaging, depending on the markets where the products are distributed.
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-> the Canadian Code of Advertising Standards (Canada),
which is a self-regulatory instrument governing the
truthfulness and integrity of advertising messages,

including the requirement that environmental claims
be clear, accurate and verifiable;

-> the Competition Act, including the amendments made by
Bill C-59 (Canada), which provides a framework for

commercial practices and strengthens the fight against
greenwashing by requiring that any environmental claim
be based on sufficient, verifiable evidence and comply
with recognized standards.

PACKAGING COMMUNICATION: KNOW THE REGULATORY FRAMEWORK


https://www.legisquebec.gouv.qc.ca/fr/document/lc/p-40.1?langCont=en
https://competition-bureau.canada.ca/en/guide-consumer-packaging-and-labelling-act-and-regulations
https://adstandards.ca/code/the-code-online/
https://competition-bureau.canada.ca/en/how-we-foster-competition/education-and-outreach/publications/environmental-claims-and-competition-act
https://competition-bureau.canada.ca/en/how-we-foster-competition/education-and-outreach/publications/environmental-claims-and-competition-act

Communicating
effectively
In three steps’

List packaging
Improvements

Support any claims with sufficient
and appropriate evidence

Inform consumers
without ambiguity

n the Competition Bureau Canada guidelines.



https://competition-bureau.canada.ca/en/how-we-foster-competition/education-and-outreach/publications/environmental-claims-and-competition-act

List packaging
iImprovements

Before promoting your initiatives, identify tangible packaging upgrades.
Choose the most important improvements — in your opinion — to pass on
to your customers. For example:

[ )
D
I/ v v
- = -
Reducing the mass or volume Removing nonessential components Replacing materials that do not have
of the packaging, improving the (e.g., bag, sleeve, windows, film). recycling channels (e.g., PLA, PVC) by
product-to-package ratio. those with a better recyclability potential.
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Support any claims with sufficient
and appropriate evidence

According to the principles of the Competition Bureau of Canada,
any environmental claim must be based on reliable data, which means:

----:E:- Providing quantitative or comparative data ----:E:- Having access to supporting documents

“ (e.g., 20% reduction in plastic compared with “ (e.g., studies, reports, certifications) before
old packaging); any communication and/or campaign;

Avoiding any false or misleading .....j;. Being able to provide evidence on request.

*  representations, even unintentional; ‘
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Inform consumers
without ambiguity

Effective communication is above all clear, honest and accurate.
To avoid greenwashing, make sure your messages follow the principles below:

“This packaging contains 50% post-consumer recycled plastic, which

reduces the use of virgin plastic by 30% compared to the previous

1. Truthfulness Statements must be true and not misleading. > g
packaging.” It may be longer, but it is also more accurate.
2. Evidence-based Environmental benefits must be supported by sufficient
and appropriate evidence.
3. Accurate comparison Comparisons should clearly indicate what is being compared
(e.g., old vs. new packaging).
4. No exaggeration The benefits must not be amplified beyond their actual scope. Ask yourself, _ o
“Are our environmental claims promising
5. Clarity Messages must be clear, accurate and not vague. too much?” When in doubt, make sure
they match the facts. Be honest, clear,
6. Justified projections Promises about the future must be backed up by concrete plans and accurate.
and evidence.

Source : Competition Bureau Canada, 2025a.
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Communicating:
what and where?

Consumers are paying increasing attention to the
environmental performance of the packaged products

they purchase. They want to understand your choices,

efforts, and commitments.




Here are some
examples of relevant
iInformation to use:

—> Simplification or elimination of any packaging excess;

- Reduced weight or volume to eliminate nonessential headspace;
—> Better dosage to avoid excess consumption;

—> Better design to get the last drop of the product or the last bite;

- Resealable packaging that extends product life and
prevents waste;

-> Sorting instructions, etc.

EEQ - HOW TO COMMUNICATE WELL ON YOUR PACKAGING | 2026

Can you indicate on
your packaging that it goes
in the recycling bin”?

Bin Impact, our citizen brand, states “No need to think about
plastic numbers, recycling symbols, or the type of material to
know what goes in the blue bin. Just ask yourself: is it a container,
packaging, or printed paper?”

You can therefore write a clear sorting instruction, such as
“Separate materials before placing them in the bin.”

Before adding something, make sure that it is consistent with
the information provided on the Bin Impact website, as well as
in the list of containers, packaging. and printed paper accepted
in curbside recycling. You will also find details on exceptions.
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To ensure that sorted materials are recycled, it is essential to support local
recycling channels. Even if a buyer is not found immediately for some
materials, including them in the collection process helps to increase volumes,
assume producers’ responsibility and stimulate new markets. Eco Entreprises
Québec is actively developing markets for the recycling and recovery of
containers, packaging, and printed paper disposed of in the recycling bin.

COMMUNICATING: WHAT AND WHERE? 12


https://binimpact.ca/better-recovery-for-better-recycling?_gl=1*1yqsx7a*_ga*MTkzNjQyOTExMi4xNzYzNjk1MTYw*_ga_SQ5J0M7NXF*czE3NjM2OTUxNjAkbzEkZzEkdDE3NjM2OTUxNjUkajYwJGwwJGgyODY3MTY5OTc.
https://binimpact.ca/better-recovery-for-better-recycling?_gl=1*1yqsx7a*_ga*MTkzNjQyOTExMi4xNzYzNjk1MTYw*_ga_SQ5J0M7NXF*czE3NjM2OTUxNjAkbzEkZzEkdDE3NjM2OTUxNjUkajYwJGwwJGgyODY3MTY5OTc.
https://drive.google.com/drive/folders/1PokmZyvPyjUQXkNMVNDuqWaKljj6FEjE

Can the word “recyclable”
be written on your packaging?
How to communicate it?

Yes, it is possible to use the word “recyclable” on your packaging, as long as the
claim complies with applicable laws and regulations, including the Competition
Bureau of Canada (CB) guidelines and the requirements of ISO 14021.

That said, the use of this term is not without risk. It must be based on solid and verifiable evidence

and take into account the realities of collection and sorting in the region concerned. Unsupported
claims may result in penalties for greenwashing. Prudent, accurate, and contextualized communication
is therefore essential to preserve consumer confidence in order to avoid regulatory pitfalls.

The Packaging Recyclability Guidelines can be used to assess the compatibility of your
packaging with recycling channels. This is a non-prescriptive guide designed to help you make
more informed choices and improve the performance of your packaging in the current curbside
recycling system.
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Ecodesign initiatives to improve the recyclability of packaging can be promoted, but the Packaging
Recyclability Guidelines cannot be used to certify or validate these actions. Even if the assessment reveals
that some characteristics may affect the recyclability of packaging, the message to convey to consumers
remains the same: all containers, packaging, and printed paper should be placed in the recycling bin.
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Where should this
information be
communicated?

Communication can take place directly on

the packaging — for example, by indicating a
clear sorting instruction or highlighting your
optimization efforts — but also through your
digital channels, such as websites, blogs,
newsletters, and social media. These platforms
are great for telling your story, communicating
your goals, addressing your successes, and
even your challenges!

Any recyclability claim must be clearly formulated,
verifiable and based on sufficient evidence. It is

the product, or both, to avoid any confusion or
misleading interpretation.

essential to clarify whether it relates to the packaging,

COMMUNICATING: WHAT AND WHERE?
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https://www.eeq.ca/assets/pdf/EEQ_LDR_GuideAN_VF.pdf

Symbols:
Beware
of similarities 0000

Chasing arrows N IeN)
(or Mblgius strip) & é} @]@

Resin Identification Code &




Chasing arrows

(or Mbius strip) %@ %@ Resin |dentification Code &

The Chasing arrows indicates that the packaging The identification code includes a number and an

or container is potentially recyclable, whereas a abbreviation that indicate the resin type of each component
percentage printed in the centre of the symbol packaging is made of. The visual was created by and
indicates that the packaging or container contains for the industry, not for the consumer! To prevent the

a portion of recycled material. It should be noted that consumer from associating the identification code with a
the Chasing arrows is a self-declaration that is not recyclability claim, the ASTM D7611 standard specifies the
verified by a third party, but the use of this symbol use of the equilateral triangle and states that the symbol

is governed by the ISO 14021 standard. must not be positioned near the Chasing arrows or near

the word “recyclable.”

To inform your customers about how to handle packaging at the end of its life, it's best to put sorting instructions on it.
To learn about best practices, you can refer to the section Best practices to follow and pitfalls to avoid — Recyclability.

QQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQ
00000000000000

The two symbols do not guarantee that the packaging will be recycled. If you wish to use them, it is important to refer
to the standards and legislation in force in order to avoid misleading communications (greenwashing).

EEQ - HOW TO COMMUNICATE WELL ON YOUR PACKAGING | 2026 SYMBOLS: BEWARE OF SIMILARITIES 15



Best practices
to follow and
pitfalls to avoid

It's often said that a picture is worth a thousand words, which is why
this section highlights real-life examples and communication visuals.

To further inspire you, we have suggested some best practices,
which some companies here and elsewhere are already using to
communicate both clearly and effectively.

This content is based on the three main ecodesign strategies outlined
in our Packaging Ecodesign Guidelines — reduction, procurement
and recyclability.

These strategies aim to improve the performance of packaging in the
curbside recycling system, while reducing its environmental impact.

EEQ - HOW TO COMMUNICATE WELL ON YOUR PACKAGING | 2026

16


https://www.eeq.ca/assets/pdf/EEQ_LDE_guideAN_VF-1.pdf

Red U Ct| Ol  BESTPRACTICES

Product-to-package ratio Satisfied with your team's efforts to modify If you have reduced nonessential headspace,
Have you improved the shape of your the packaging and eliminate or reduce the mention it on your packaging. An action like this
packaging or designed new packaging? use of a material? Let people know! could be perceived as shrin_kflation, a business
Share the benefits of reducing the weight strategy consisting of reducing the quantity of
(mass) or volume of your packaging products inside a package while keeping the

' same selling price. It is therefore essential to

communicate your initiative properly to maintain
consumer trust.

Z - - | —
This new bag The new packaging design allows New paper packaging without Less packaging,
contains 9% less for a 25% increase in the number the plastic bag, yes! still the same
plastic than the of containers per pallet compared weight of 270g!°
old one. to the previous one. More

products per truck are now
being transported?.

3 Premier Tech — Alaskan.
4Poster from the UNIQLO store in Montreal in August 2021.

5Kellogg.
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https://www.alto-design.com/en/projects/reusable-container-alaskan-ice-melter/?_gl=1*1schmvi*_up*MQ..*_ga*MTU1MjczMzAyNi4xNzY0MDE2MjY2*_ga_2K9F46YG12*czE3NjQwMTYyNjUkbzEkZzAkdDE3NjQwMTYyNjUkajYwJGwwJGgw
https://www.packagingdigest.com/packaging-design/kellogg-company-tests-new-space-saving-box

If you have rethought your product
formulation by optimizing your packaging,
explain it!

—

We have redesigned our product. For the
same efficiency, we use 60% less packaging
material than our previous formula. A small
change that has a significant effect.

Reuse and refill

Have you designed your packaging so
that it can be reused or refilled?
Great! Let your customers know.

Reduce.
Reuse.
Recycle. Refillable
Bring me back®! deodorant’.

6 Latina.
"Dove.
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Reduction

Avoid making accuracy mistakes and giving
vague or unsubstantiated information that could
mislead consumers.

This packaging has
resulted in 30% less
resource extraction.

Don’t introduce an improvement without data.
In the absence of concrete evidence, it's considered greenwashing!

I+ L

ZO30,

IIIIII_\

We have optimized our
logistics. Result? Fewer
trucks on the road!

BEST PRACTICES TO FOLLOW AND PITFALLS TO AVOID


https://www.latinacuisine.com/en/product/minestrone-soup
https://www.dove.com/us/en/stories/tips-and-how-to/sweating-tips/introducing-our-first-refillable-reusable-deodorant.html

Procurement

Recycled content

Is your packaging made in whole or in part from
recycled material? Indicate the percentage inside
the Chasing arrows symbol and the type of
recycled content next to it. Be clear and concise.
For best practices, you can refer to the section
Symbol: Beware of similarities — Chasing arrows.

& &

Made with 100% Label made of 20% recycled fibre
post-consumer and containing 85% post-industrial
recycled PETS. recycled plastic.

8 Palmolive.
9FSC logo seen on a take-out order container from Barranco Restaurant. Montreal, July 2021.
© Compliments — ECOLOGO.
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BEST PRACTICES

Inform consumers of the benefits of the
material(s) you use. You can include data

from life-cycle analyses (LCAs) or other studies
on the packaging. However, be sure to make
the full information available on your site or upon
request, and to include a link to your website on
the packaging.

Our new container uses 15% less plastic than the
old one, and its manufacture releases 42% less
greenhouse gas (more information on these data
is available on our website).

Source of materials

Does your packaging have recognized
and verifiable environmental certifications?
Indicate them!

FSC ECOLOGO
RECYCLED Product certified
Packaging made from for reduced
Recycled material®. environmental impact'®.

BEST PRACTICES TO FOLLOW AND PITFALLS TOAVOID 19


https://www.trendhunter.com/trends/palmolive-ultra-dish-soap
https://www.trendhunter.com/trends/palmolive-ultra-dish-soap
https://www.trendhunter.com/trends/palmolive-ultra-dish-soap
https://www.compliments.ca/en/products/green-care-half-size-sheets-paper-towels-90-sheets-6-rolls/

Procurement GeEYebE:

Do not indicate vague or incomplete If your packaging (material) type Don’t try to be an artist by creating visuals
information that lacks precision. has never contained any toxic substances, and pictograms that might look similar to those
don’t indicate it. It's not relevant. of recognized certifications. This could be

confusing, as well as a form of greenwashing.

o ——
7
— \
— \
= Rk
This box is made from This glass bottle is Our cardboard containers &
a sustainable source. eco-friendly. are BPA-free. )

This bottle is
environmentally-friendly.
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Recyclability

Before talking about recyclability, remember that the end-of-life of
packaging begins with its recovery. In Quebec, the Bin Impact citizen
brand aims to simplify messages and restore public trust in the
recovery and recycling of containers, packaging, and printed paper.

.0.0. eoo00

°

o) 0®%%,
[}
°
°
oo

[
o
[
[
(J

e000000
AL IYYYY)
0000,
®eo0®
XYY YY)
°®
°®
°®
°®
eeccoooe

[
o
o
[
o
o
o
o

0000,
CXYYYYYY

°
° e
°

“
®ee0® A

®ee® ®eo0®

Recovery is the message you should convey on your packaging by providing sorting instructions.
Recyclability, on the other hand, should not be used as an indication to consumers as to the right sorting
gesture to take at the end of the packaging life. However, it can be addressed on other communication
channels where it is possible to provide more nuance, explanations and clarifications to consumers,
such as your website, social media, or company documents.

“For further details and precision on exceptions, visit the Bin Impact website.
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The message is clear:

all containers, packaging,
and printed paper must be
placed in the recycling bin".
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https://binimpact.ca/
https://www.trendhunter.com/trends/palmolive-ultra-dish-soap
https://binimpact.ca/

Re CyCIa b| | |ty BEST PRACTICES

Improved recyclability Removal or substitution of Sorting Instructions
potential a material that does not have For packaging to have a chance to be recycled, it must first be recovered.
If you’ve opted for packaging a recycling channel That's why clear and visible sorting instructions on the packaging can be a
features — such as transparency Your efforts to eliminate or replace a valuable communication tool. They encourage citizens to sort correctly. There's
— to improve recyclability, help material that is problematic from the nothing better than informing your customers — either with a short sentence, a
your customers see the benefits point of view of its recyclability can be clear pictogram or a combination of both — about how to sort each component
of this choice more clearly. communicated. Make sure you have of your packaging at the end of its life.
evidence on hand so you can justify
these claims. T\
L A\
Empty
contents and ﬁé:\l% g
= sepgrate + Ny ,
o materle}ls for Qo.% Remove the paper label
It may not seem like it, casier from the container before
but we have clearly ‘ recovery. placing them in the
improved the recyclability ' A recycling bin.
of our packaging, by "
focusing on transparency.
We have optimized the
recyclability of this %0, so 3 3 eesee s Leve, o s
container by replacing AR Y S S S A S S Y
PVC with PET. M ST S

®eo0® ®00® ®0e0®

Make sure your sorting instructions apply in all the provinces and/or
territories where your product is sold, as recovery and recycling regulations
vary across Canada.

"7UP - BRITVIC PLC.
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https://www.britvic.com/our-news/planet/clearly-our-greenest-bottle-yet-7up-switches-to-clear-plastic-to-boost-recycling-rates

Recyclability

Don’t include the Chasing

arrows without adding any other

indication. The symbol is not

sufficient to indicate recyclability,
as it is a self-declaration that has
not been verified by a third party.

9N
&

Don’t specify a recyclability rate
on your packaging. You can’t
guarantee that the packaging will
actually be recycled at the
percentage you indicated.

-

100 % recyclable.

Avoid printing claims, such as
“easy to recycle” or “widely

recyclable,” on your packaging.

This type of information is vague
and irrelevant to consumers.

'_l_
=

Widely recyclable
cardboard box.

Don’t print “recyclable/recycled
where facilities exist” on your
packaging. This does not help
consumers know how to dispose
of the container so that it can be
recovered, sorted and recycled!

S

1

Recyclable where
facilities exist.

Legal notice regarding references

unless expressly stated otherwise.

Any references to third-party products, standards, or certifications are for illustrative
purposes only. Neither Eco Entreprises Québec nor any member of its staff shall be held
liable for any damage — direct or indirect — resulting from the use or interpretation of these
examples. Eco Entreprises Québec expresses no endorsement or promotion of any kind,

To the extent that this document quotes or uses copyrighted works of third parties, it is
based on fair dealing within the meaning of the Copyright Act. Eco Entreprises Québec
does not claim authorship of such works and has made good faith efforts to include

appropriate references.
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