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Context
As part of its Partnership Agreement with municipal organizations and Indigenous communities, ÉEQ has
committed to providing information, awareness, and education (IAE) templates and materials in digital
format.

This first-generation guide will be improved and updated over time, with additional tools and content to
facilitate your experience.

This first guide on digital tools aims to:

→ Introduce the tools developed for you;

→ Provide guidance on how to use them in compliance with the Bin Impact
brand, the new reference for curbside recycling in Québec launched by ÉEQ;

→ Help you integrate the content developed by ÉEQ into your own tools.
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Commitment of the 
Signatory Bodies

According to the Partnership Agreement, your organization must:
• Regularly disseminate information about curbside recycling to 

clients, including:
✔ The list of materials accepted for curbside recycling and 

contamination;
✔ The collection schedule;
✔ The collection procedures;
✔ The contact information or procedure to reach customer service.

• Promptly informing customers of adjustments to curbside recycling 
service, including:
✔ Changes to the list of accepted materials;
✔ Changes to the collection day;
✔ The addition of a special seasonal collection.

• Comply with the defined guidelines and use the vocabulary, 
names of targeted materials, and pictograms provided in the 
communication tools.

Partnership Agreement between 
ÉEQ and the Signatory Body
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Commitment of the 
Signatory Body

According to the Partnership Agreement, your organization may:

✔ Share the information through its chosen medium;
✔ Adapt the content provided by ÉEQ to the formats of the selected 

media, for instance by integrating it into publications used for 
different purposes such as a collection calendar or a newsletter that 
also includes information on other waste collections.

Note: When integrating the material provided into your tools, the 
intended vocabulary, pictograms and brand identity must still be 
respected.

Partnership Agreement between 
ÉEQ and the Signatory Body



Simple and adaptable digital tools, 
designed for the public.
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The digital toolkit includes:

 Material designed to be used as is on your platforms, or to be adapted to 
your own tools while respecting the brand image.

 Ready-to-use tools for your social media to inform residents of any 
changes or to highlight specific elements. 



Changes 
Explained to 
Your Colleagues

Séparateur de section
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How to Explain Changes Resulting from EPR Curbside Recycling
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To help communicate with your colleagues, we have 
prepared a PowerPoint template that you can customize. 
The presentation covers the most important changes 
related to EPR curbside recycling, including:

• Why talk about it now;
• ÉEQ’s role as the designated management 

organization;
• Implications for the public in terms of sorting 

recyclable materials;
• Vocabulary changes and explanations of the updates. To access the PPT 

Template,
Click here.

https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Standardized 
Communication for 
Curbside Recycling in 
Québec
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Standardized Communication for Curbside Recycling in Québec

The implementation of extended producer responsibility (EPR) for curbside recycling introduces standardized 
practices, tools, and vocabulary across Québec.

In practice, the transition to EPR entails the following changes:
 Vocabulary: using the proper vocabulary in all communications and tools;
 Information tools: standardized list of recyclable materials, pictograms, visuals, etc.;
 Standardized practices: collection frequency, colors of bins, bin positioning, etc.



Modernized Standardized Vocabulary
Using a standardized vocabulary in your communications and publications will help deliver a clear and consistent 
message and avoid confusion about recycling practices. When in doubt, consult Bin Impact. 

Recycling or Recovery?
→ Recycling refers to when the material is being transformed, after it has been collected and sorted.   
→ In French, the proper term to use is “bac de récupération”, highlighting the difference between 

collecting, sorting, and recycling. In English, the terms to be used are “recycling bin” or “blue bin”. 

Your website, communications, and publications must be adjusted to ensure the proper vocabulary is used, effective 
January 1, 2025.

Recovery Recycling

https://binimpact.ca/better-recovery-for-better-recycling


Modernized Standardized Vocabulary (continued) 

Blue Bin, Green Bin, or Black Bin?
→ Eventually, all recycling bins in Québec will be blue.
→ This should be reflected in your social media or other 

communication tools:
– In the interim, please use the term “recycling bin”;
– Otherwise, “recycling bin” or “blue bin” can be used.



Revised and Standardized Vocabulary
"Containers, Packaging, and Printed Materials" vs Paper, 
Cardboard, Plastic, Glass, Metal?

To determine what goes in the blue bin, it’s simple: Ask yourself, is it 
a container, packaging, or printed material?
Why change?

→ It’s easier for people to understand.  
→ Containers, packaging, and printed materials usually come  

from commonly used products/services.
Impact:

→ Listing by category and types of materials is no longer 
employed. 

→ Effective January 1st, 2025, adjust your website, material lists, 
awareness campaigns, courtesy notices, and communications 
accordingly.



Revised and Standardized Vocabulary (continued)
Plastic Containers and Packaging vs Plastic Numbers?
With the increasing number of plastic resins, symbols are not always representative of the primary 
material and its components. The terminology “Plastic Containers and Packaging” is retained.
Impact:

→ Adjust your website and material lists accordingly by January 1, 2025.

Plastic 
Containers and 

Packaging



ÉEQ or Bin Impact ?

ÉEQ is the designated management organization responsible for planning, implementing, and 
financing the curbside recycling system. Municipal organizations and Indigenous communities 
have signed a contractual agreement with ÉEQ. 

Bin Impact is the public awareness brand developed by ÉEQ and launched 
in January 2024. Il will become the go-to reference for curbside 
recycling in Québec.
Bin Impact aims to educate people on the good practices when it comes to 
the blue bin and raise awareness on the impact of good recycling habits.
Therefore, all communication tools, awareness campaigns, and mass 
advertising are developed under this brand.



Standardized Visuals for All Communications
PDFs and Source Files Available
Ready-to-use tools are available on ÉEQ’s OneDrive in PDF format or as source files. When 
integrating them into your tools featuring other waste collection, you must respect:
 Specific vocabulary.
 Examples of containers, packaging, and printed materials.
 Icons, pictograms, and images provided.

Respect the Brand Identity
All visuals designed for digital tools are aligned with Bin Impact’s brand identity. They can be used 
for your communications on social media, digital platforms, and on your website dedicated 
exclusively to curbside recycling. You must ensure:
 Visual proportions are maintained.
 Images and pictograms remain intact.

To access the 
OneDrive for 

municipal tools, click 
here

*Important Note: Visuals of beverage containers part of the deposit-refund system should be 
removed from your content related to curbside recycling.

https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Respect the Brand Identity

To ensure that the brand identity is
respected when the tools are used as is, or
when some elements are included, we
have created guidelines to follow.

To access the 
Guidelines, 
click here. 

https://www.eeq.ca/assets/pdf/Trousse-outils/Toolbox_graphic_elements_BacImpact_2025.pdf
https://www.eeq.ca/assets/pdf/Trousse-outils/Toolbox_graphic_elements_BacImpact_2025.pdf
https://www.eeq.ca/assets/pdf/Trousse-outils/Toolbox_graphic_elements_BacImpact_2025.pdf


Eco-Friendly 
Printing Practices

The tools were developed with eco-design principles in mind:
 Digital formats are preferred over printed tools.
 Use of white backgrounds.
 Reduced ink consumption.

When printing is required:
 Use certified paper with recycled content (e.g., FSC, 

PEFC).
 Prioritize plant-based ink to mineral-based ink.
 Print only what is needed.
 Choose a printing medium that can be recycled.

For more details, consult our recyclability guidelines.

https://www.eeq.ca/assets/Outils-et-ressources/Ecoconception/EEQ_LDR_GuideAN_VF.pdf


Eco-Friendly Printing 
Practices

If you would like to integrate the information material 
provided by ÉEQ into your own communication tools, 
here are a few eco-friendly principles to consider:
 Use light-colored or white backgrounds.
 Opt for thinner fonts on white backgrounds.
 Enlarge white text on colored backgrounds.
 Insert transparent white shapes under text on colored 

backgrounds.
 Choose lighter images that require less ink.
 Frame smaller images with white space.

If you would like to learn more, click on the image beside to 
access the guide (available in French only) created by our 
colleagues at CITEO in France.

https://www.fabrice-peltier.fr/images/livre/Guide_eco-_Citeo-encrage_WEB.pdf


Why Eco-Friendly 
Printing?

Eco-friendly ink has several advantages, such as:
 Reducing the use of non-renewable resources;
 Lowering ink costs during printing;
 Reducing the number of impurities in recyclable materials;
 Simplifying the printing process.
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Standardized 
Information Tools
(French and English versions available)



Standardized List of Accepted Recyclable Materials for Curbside Recycling

The introduction of EPR for curbside recycling provides:
 Standardized practices across Québec.
 A single standardized list of accepted recyclable materials.
 The development of a national communication campaign.

The list emphasizes:
 What goes in the blue bin? Containers, Packaging, and Printed 

Materials” That’s it.
 Tips to simplify the sorting process.
 Alignment with the Bin Impact brand identity. Link to the PDF

Link to the OneDrive

https://www.eeq.ca/assets/pdf/Trousse-outils/BACIMPACT_LISTE_MATIERES_ENG.pdf
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Integrating Information into Your 
Digital Tools

If you integrate material provided by ÉEQ into your own 
communications featuring other waste streams, you must respect:
✔ Specific vocabulary;
✔ Examples of containers, packaging, and printed materials;
✔ Icons, pictograms, and images provided.

You can customize by:
✔ Incorporating information and content into your own tools.
✔ Using the same blue as Bin Impact, or another color based on 

your own brand identity. 

Important Note: Beverage containers part of the deposit-refund 
system should not be included in tools regarding curbside recycling.

A Ready-to-use List
If you use the list created by ÉEQ, 
you can:
✔ Include messages about 

exceptional CPPs to provide 
additional information;

✔ Use content from other tools, 
such as best practices for bin 
use, to enhance the 
information on the back.

In all cases, use the following 
hashtags:

#curbsiderecycling #binimpact



Best Practices for Using the Blue Bin
With standardized methods for curbside recycling, most people will use 
rolling bins which are mechanically collected and emptied. Some may 
be:
• Using a rolling recycling bin for the first time.
• Moving from a manual collection (bins are taken to the truck for 

emptying) to a mechanical collection, which requires a different 
positioning of the bin.

ÉEQ has produced a leaflet intended for everyone (whether new or 
experienced) with tips on how to properly use your blue bin.
We invite you to:
 Post the leaflet on your social media.
 Print this leaflet on the back of the list of accepted materials to 

optimize printing (if necessary).
 Use the intended icons and text for social media posts adapted to 

the time of the year or specific situations of your locality.

Link to the PDF

Linke to the OneDrive

https://www.eeq.ca/wp-content/uploads/BAC-IMPACT_BON_USAGE_DU_BAC_RGB_FRA_BLANC.pdf
https://www.eeq.ca/assets/pdf/Trousse-outils/BACIMPACT_BON_USAGE_DU_BAC_ENG_pdf-BLANC.pdf
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Courtesy Notice

The courtesy notice allows to identify errors and helps correcting bad habits 
and improving curbside recycling system. This measure enables direct 
intervention in the event of “incorrect" actions and is applied at various levels 
(warning, bin refusal).

Reasons why a recycling bin may not be collected:
• Mechanical problem (damaged bin, bin too heavy);
• Operational problem (bin placed too late, incorrectly positioned or not 

accessible);
• Human error (unauthorized materials in the bin).

The courtesy notice can be used by your teams, inspectors, or a collector.

In the designated areas of the notice, you can:
 Insert your municipality or community’s logo;
 Insert the telephone number of your customer service.

Link to the PDF

Link to the OneDrive

https://www.eeq.ca/assets/pdf/Trousse-outils/BIN-IMPACT_ACCROCHE_PORTE_CMNJ_ANG-1.pdf
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Informative
Messages to Post 
on your
Social Media 
Networks (English Version 
Available)
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Ready-to-Use Messages for Social Media (continued)
Access to the Tools
• All messages and visual representations are available on ÉEQ’s OneDrive, where the source files are 

stored.
• Each message is grouped under “Tools/English/Social Media.”

Tips for use:

 Plan the publishing schedule based on your experience.

 Include links and specific details in the designated sections of the message.

 Use the following hashtags to increase reach:

#binimpact #curbsiderecycling #recycling #bluebin

To access the 
messages and 

sources files on 
OneDrive, click here. 

https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link
https://drive.google.com/drive/folders/1jOZ35voIgZB0scI59Coe90BLL1UwthxW?usp=drive_link


Containers, Packaging, Printed Materials. That’s it.

New recycling contracts are an opportunity to strengthen people’s recycling habits.

Key objectives:  Increase the quantity and improve the quality of materials that go in the blue bin.

Focus:
 Emphasize “Containers, Packaging, and Printed Materials.”
 Provide tips and tricks.
 Visit to binimpact.ca for more tips and information on the impact of good recycling practices.



Collection Frequency

Most municipalities and Indigenous communities in Québec will switch to biweekly collections.
• Remind residents that only containers, packaging, and printed materials go in the blue bin.
• Provide tips and tricks to make the transition easier (i.e. unfold cardboard boxes).

Don’t forget to:
 Include the start date of the new collection frequency [insert date].
 Add a hyperlink to your collection calendar [insert link].



Changes in the Color of the Recycling Bin
Eventually, all recycling bins will be blue.

If your municipality or community uses bins of a different color, the transition to blue bins will gradually take 
place over the course of the next years:

 Broken recycling bins will be replaced by blue bins.
 Distribution of new blue bins for new areas to be served.

Recommendation: Inform people that regardless of the color of their recycling bins, the bins will be 
collected, and their content will be taken to sorting centers for recycling.

#recycling #bluebin



Excess Recyclable Materials
As part of your contractual agreement with ÉEQ, surplus recyclable materials stored next to the recycling bin 
can be authorized twice a year:

→ The week after July 1st.
→ The week after December 25th.

What is considered a surplus?
→ A surplus means plus additional containers and packaging placed next to it a bin which is already filled 

with containers, packaging, and printed materials
→ An empty bin with oversized or unpacked items placed next to it is NOT considered surplus.

Ready-to-use messages are available for each period: after moving day (if applicable) and the holiday period.

We recommend that you publish these at least one month before the expected surplus periods.



Special Containers and Packaging
Three types of containers and packaging are particularly troublesome for curbside recycling and must be 
disposed of elsewhere:
1. Empty Metal Aerosol Containers must be disposed of to a local drop off point. If this is not possible, 

they can be disposed of along with household hazardous waste (HHW).
2. Polystyrene Protective Packaging (recognizable by its tendency to break into beads) should be 

disposed of at a local drop off point that accepts this material, if available.
3. Containers and packaging made of biodegradable plastic do not go in the recycling bin, as they 

contaminate other recyclable plastic containers. 
Ready-to-use messages have been prepared for aerosols and polystyrene. A note on biodegradable 
packaging has also been added to the list of recyclables materials.
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Proposed 
Communication 
Schedule and Follow-up



Planning for Publications and Messaging

The toolkit is designed to give you as much independence as possible in disseminating tools, 
messages, and content. While the tools cover most needs, they may not cover all 
personalized elements.
ÉEQ will send out some reminders to ensure the prepared tools effectively circulate. 
However, since you know your community best, we recommend you plan messages and 
publications based on your own experience.

Contact your Waste Management Coordinator to find out the details of your 
Partnership Agreement with ÉEQ regarding:

• Additional collections for surplus after moving day (if applicable) or holiday period.
• Beginning of a new contract for curbside recycling.
• Any other elements covered by your agreement with ÉEQ.



Proposed Communication Schedule
Tools / Actions Note Winter Spring Summer Fall

Alignment of your website with 
vocabulary and visuals

Starting from the implementation of EPR on 
January 1st, 2025. X

List of accepted materials for 
curbside recycling

January 1st, 2025 X

Courtesy notice During awareness campaigns or within the 
activities of an eco-patrol. X X

Proper use of the bin During the transition to mechanized collection, 
new bin distribution, and occasionally. X X X X

Social media (if applicable)

Beginning of the EPR program Before the transition of your municipality or 
community to the EPR curbside collection X

Frequency change Before the transition of your municipality or 
community according to your Partnership 
Agreement

X

Additional collection for surplus 
materials

Check if this is included in your agreement. 
Schedule publication beforehand. X X (end of)

Bin color change From the start of the Partnership Agreement X

Special Containers and 
Packaging

Repeat occasionally. X X X X



Tools have been developed to help you fulfill your obligations

The tools presented in this guide have been developed in accordance with ÉEQ’s commitments under the 
Partnership Agreement.

It is your responsibility to:
 Update your website with the vocabulary and visuals provided;
 Distribute the standardized list of accepted materials for curbside 

recycling and/or update your electronic guide by adapting the 
vocabulary, visuals, and tips and tricks;

 Communicate any changes to the schedule, collection equipments (if 
applicable), and other updates;

 Keep records and supporting documents in order to receive the 
compensations for IAE (information, education and awareness) activities 
as per the Partnership Agreement.
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We hope this guide 
will be useful.

For any question:
• Visit the page dedicated to Modernization / Services for 

Municipalities and Indigenous Communities on ÉEQ’s 
website to access FAQs

• Contact modernisation@eeq.ca
eeq.ca
binimpact.ca 

mailto:modernisation@eeq.ca
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